Survey recruitment
To recruit respondents for the online survey, I used Facebook advertisements offering a 1-in-1000 chance to win a new iPad Air in exchange for participating in a 10-minute university survey. To avoid conditioning effects and encourage the broadest possible opt-in sample, advertisements said nothing about politics, and the online consent form referred to "a research study of how people think about current events in Chile." Table 1 contains details on the recruitment process leading to the final valid N of 1035. The Facebook advertisement is reproduced in Figure 1 .
The main recruiting advertisement was shown to Facebook users throughout Chile. An identical advertisement was shown more frequently in districts with evangelical candidates for Congress, in order to gain a sufficiently large subsample to compare treatment effects on vote intention for a fictional and a real candidate. Respondents recruited via each of these advertisements can be thought of as a national sample and a geographically-specific oversample, respectively, albeit with the caveat that both constitute samples of convenience. As shown below, treatment effects do not differ significantly for real versus fictional candidates, but to maintain comparability, I exclude the "real candidate" observations.
Representativeness
I present representativeness statistics for two distinct groups-the subsample recruited with the untargeted advertisement, including the handful of respondents asked about real candidates, and the sample used in the analysis, which pools both subsamples but excludes respondents from either one who were asked about real candidates. Table 2 compares the sample to Chile's 2012 census,   while Table 3 compares it to the nationally-representative 2012 AmericasBarometer survey.
1 Targeting succeeded in increasing the share of respondents from certain comunas in the Valparaíso 1 The final, definitive results from Chile's 2012 census have been removed from government websites due to irregularities in the census administration process. Data presented here are drawn from a preliminary report, archived at http://www.emol.com/documentos/archivos/ 2013/04/02/20130402145438.pdf. and Biobío regions but had very little effect on other variables.
Covariate Balance
Random assignment resulted in similar treatment and control groups. Tables 4 and 5 present a series of balance statistics: mean values of each covariate in the treatment and control groups; the mean difference divided by the pooled standard deviation (ideally 0); the ratio of treatment to control group variance (ideally 1); and the p-values associated with a difference-in-means ttest and a bootstrapped Kolmogorov-Smirnov (KS) test for equality of distributions (the latter for continuous covariates only). To eliminate categories with small numbers of observations, I group together Chile's regions to the north of the Santiago metropolitan area and those to the south, and I include a single indicator for identifying with any party rather than checking balance on each one.
Region, comuna, ideology, campaign interest, and age were asked pre-treatment; religion, church attendance, partisanship, education, and gender were asked post-treatment.
Treatment Effects by Screener Passage
The survey included two "screener" questions to check whether respondents were paying attention.
As shown in Tables 6 and 7 , treatment effects do not differ significantly for those passing one or both screeners versus those who passed none.
Real versus Fictional Candidate Effects
Through a combination of Internet searches and snowball sampling using Facebook, 2 I identified five evangelical candidates for deputy in the 2013 election, as listed in Table 8 (I have since learned of several others, so this list is not complete). Half of the respondents from these candidates' districts were randomly assigned to receive a "real candidate" version of the vote intention question, with that candidate's name, coalition, and biographical details substituted for those of the fictional Alejandro Pérez. As shown in Table 9 , "real candidate" treatment effects are not significantly different from those in which respondents from the same districts were asked about a fictional candidate. Unfortunately, the small number of observations from these districts precludes testing for heterogeneous effects within the evangelical, right-wing non-evangelical, or center-left non-evangelical subsamples.
Main Results in Tabular Form
The effects of Pinochet stereotypes and candidate evangelicalism on vote intention are summarized in graphical form in the main text; they are presented in tabular form in Tables 10, 11 , and 12.
7 Treatment Interaction with 10-Point Ideology Scale
For evangelical respondents, I hypothesize that priming evangelicals' Pinochet connection will have a null effect on vote intention for an evangelical candidate, regardless of respondents' ide-
ology. This hypothesis is tested in Table 13 and Figure 2 , which show the results of a treatment interaction with the 10-point ideological self-placement scale. At each level of ideology, the effect of the Pinochet prime is not statistically significant.
For non-evangelical respondents, I hypothesize that the effect of priming evangelicals' Pinochet connection on vote intention for an evangelical candidate will vary with ideology. In the main text, I test this hypothesis by examining effects among subgroups of voters defined by ideological selfplacement: positions 7-10 are classified as right-wing and 1-6 as center-left. This approach has the advantage of not assuming a linear functional form for the interaction between ideology and Pinochet stereotypes. However, it has the disadvantage of requiring an arbitrary cut point between the right-wing and center-left categories.
In Table 14 and Figure 3 , I show that similar results are obtained when interacting the treatment indicator with the 10-point ideology scale. At scores of 6 and higher, conditional effects are positive and significant at the 0.05 level; elsewhere they are insignificant.
Treatment Interaction with Church Attendance
Evangelicals' lack of response to the Pinochet cue might be due to their already knowing the information it conveyed. This group is more religiously observant than Chileans of other faithsevangelicals averaged 2.45 on the 0-4 scale of church attendance, and 58% attend church at least once a week, whereas non-evangelicals averaged 0.93 on the scale, with 75% attending church no more than twice a year. Those who attend church regularly or who watched the Te Deum on television might already have been exposed to Bishop Durán Castro's "mea culpa," limiting the treatment's effect. To test for this possibility, I interacted the Pinochet treatment indicator with church attendance. If prior exposure to the information conveyed in the treatment is attenuating effects among the more observant, we would expect a conditional effect of constant sign but of greater magnitude and significance among those who attend church less frequently. Table 15 and Figure 4 convey the results of this treatment interaction, which argue against the above hypothesis. Rather than being of constant sign, the direction of the estimated effect varies with church attendance. Moreover, it is significant at the 0.05 level only at the highest, not lowest, levels of church attendance.
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Hypotheses
(a) Specific objectives or hypotheses: The experiment was designed to address the effect of evangelicals' historical associations with Pinochet on support for a hypothetical evangelical candidate for Congress in Chile. Specific hypotheses include:
• Evangelical voters will be more likely to vote for a candidate who is identified as evangelical.
• A candidate's evangelicalism will not directly influence the voting behavior of non-evangelicals.
• Priming evangelicals' historical ties to Pinochet will make right-wing (center-left)
non-evangelical voters more (less) likely to support an evangelical candidate.
• Priming evangelicals' historical ties to Pinochet will not affect evangelicals' support for an evangelical candidate, regardless of voter ideology.
Subjects and Context
(a) Eligibility and exclusion criteria for participants: Participants were recruited using Facebook ads because it is a relatively inexpensive, convenient method of recruiting respondents for an online survey. Any respondent who self-identified as a resident of Chile, 18 years of age or older was eligible. Subjects were excluded if they declined to participate after reading the consent form or if they declared that they did not live in Chile or were under 18 years of age. No aspects of recruitment were changed after recruitment began. (e) Survey response rate and how it was calculated: See (b) Evidence of random assignment: See Tables 4 and 5 (c) Blinding: The survey was self-administered by participants, and they were unaware of condition assignments.
4. Treatments by ideological self-placement. The outcome and these subgroups were specified prior to the experiment. Ideological self-placement was measured using the following question (dichotomization of the scale into the "center-left" and "right-wing" categories is discussed in the main text):
Here is a scale from 1 to 10, where 1 means left and 10 means right. When we talk about political tendencies, many people talk about "left" and "right. What is your religion, if you have one?
• Catholic
• Evangelical or Protestant
• None (I believe in a supreme being but I don't belong to any religion)
• Atheist/Agnostic/I don't believe in God • Sample means and standard deviations using ITT analysis are reported in Tables   10, 11 , and 12.
• The level of analysis does not differ from the level of randomization.
• As summarized in Tables 16 and 17 , post-treatment attrition (viewing both experimental questions, but declining to answer the vote question) is unrelated to pre-treatment variables or to the treatment. Pre-treatment attrition is significantly related only to interest in politics.
• Frequencies of missing data on variables used to define subgroups (religion and ideology) are presented in the CONSORT diagram ( Figure 5 ). Missing data were handled by listwise deletion.
• As discussed and justified in section 5, respondents assigned to a "real candidate" version of the treatment or control condition were excluded from the analysis. There is no conflict of interest.
(d) Replication data will be made available prior to publication at https://dataverse.
harvard.edu/dataverse/tboas. All figures expressed as percentages of registered voters. "Used" and "Untargeted" samples are defined in the text. Table 8 . Table  13 . Table  14 . Entries are logistic regression coefficients with estimated standard errors in parentheses. Entries are logistic regression coefficients with estimated standard errors in parentheses.
